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Trash Talkers:
Sustainability
Seminar

For this assignment, my group was tasked with

SUSTAINABILITY SEMINAR

DIRTY MOUTHS
CLEAN EARTH
() SEPT.11-20TH 2026
SAFE CREWT UNi®N

COMVENTION CENTER,
SACRAMENTS, CALIFORNIA

creating a realistic conference. We landed on 5“5TAIHAB||,|W
the idea of a sustainability conference embracing SEMINAR
the unglamorous and often overlooked realities
of sustainable living. As the team’s Branding &

Marketing lead, | was responsible for developing the

full visual identity of the conference. My deliverables
included a comprehensive style guide, logo design,

a main banner, outdoor signage, a poster, and three
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Social Media
Content Creation

During my time as Social Media Intern with
Northern Michigan University’s School of Art
and Design, | was tasked with developing new
branding that embodied the creativity taught
within the program. After conducting research, |
found that high-saturation, high-brightness color
palettes were rarely leveraged in academic
settings, an opportunity | used to differentiate
the school’s visual identity.

Following a structured content creation schedule,
| coordinated meetings with university professors,
produced engaging reel content, and developed
alumni and student spotlight features.

This role strengthened my communication skills
and sharpened my proficiency and speed with
graphic design software.

NMU School of Art & Design
514 2,190 256

posts followers following

The official Instagram of the School of Art and Design
at Northern Michigan University. #NMUAr

(2 art.nmu.edu and 2 more

ﬁ s Followed by annamulder,
; Ii calebsobodesign and 101 others
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Email Marketing

While working at Northern Michigan University’s
Marketing and Communications Department, |
was privileged in helping with the redesigning of
the university’s national scholarship competitions.
Working as a team with the other student
designers, we created a collection of branding
assets from the postage stamp that categorizes
students by personality type, similar to the sorting
hat in the Harry Potter franchise. My main
responsibilities was creating an email flow for the
competition, establishing consistency between the
virtual and in-person offerings.

AN EXCITING
SCHOLARSHIP
OPPORTUNITY
AWAITS

ke
%’ PRESIDENTIAL -
SCHOLARS
COMPETITION

Our largest scholarship opportunity
is happening in November. See if you
qualify for the Presidential Scholars
Competition and register now.

DEADLINES APPLY.

B ud

IRAIL BLAZER
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e ]

REGISTER AND LEARN MORE HERE

REVIEW THE 1
STUDENT :
INSTRUCTION '

PACKET ‘eoeeemee®

REVIEW INSTRUCTIONS HERE

This contains important information you need
to know, such as technology, troubleshooting
and contact if you run into any issues during
the competition.

FIND YOUR TIMEZONE

INTRO GROUPS
EASTERN 4PM 415PM
ML, IN, OH
CENTRAL 3PM 3:15 PM
W1, IL, MN
MOUNTAIN 2PM 2:15 PM
uT, CO, AZ

PACIFIC IPM 115 PM
CA, WA, OR

ALASKA 12PM 12:15 PM

HAWAII- _
ALEUTIAN 11 AM 1115 AM

THANK YOU

For submitting your application for the
Virtual Presidential Scholarship Competition
on November 15-16, 2026

UR REGISTRAT;O,

0
N STATUS IS

TENTATIVE oy
SCHEDULE | <74
OF EVENTS {=

'
TAP HERE TO VIEW .

= R
-'lf'lm".‘

CHECK YOUR MAILBOX!

We'll be mailing an event schedule and
other items you'll need a week prior to
your competition date.



04.

HemaFlow:
App Design

As someone living with Von Willebrand disease, |
found that existing tools made symptom tracking
feel like a chore. For this project, | designed
HemaFlow, an app built around speed and
intuition, so that logging a symptom never gets in
the way of actually managing one.

The design centers on two key features: a home
screen that surfaces a user’s condition, most
common symptom, and a weekly overview at

a glance, and a widget that lets users log a
symptom with a single tap before being guided
through tailored follow-up questions in the

app. The quick log flow allows users to select a
symptom, record severity, size, and color, and
pinpoint its location on a body map, all in just a
few steps.

QUICK LOG
PAGES

ff . G -\

Select Symptom

Brusing Log

Sewarity of Brusing

A quick log lets users select a symptom and record
bruising severity, size, color, and location on a body map.

Bruise Detected

What color is
your bruise?
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i B4 - -l - |
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Locate your




Flow Chart

Welcome to
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one tap, then opens
tailored questions in
the app.

name, condition, and a
graph of their most
common symptom

this week.

v D =\ (- - -\
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Your Condition

Weekly View of aiR
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reughly 1% of the population. it
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has a defective von Willebrand
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e EXPLAIN TO

MEDICATION
PAGE

This page allows
users to edit their
medications, which
later is shown in the
quick log prompted
guestions.

INSIGHTS
PAGE

Users can see their
symptom data in
week, month, and year
format.

CONDITION
SUMMARY

This page give a brief
summary of the pre-
selection condition,

| provides research,

and an explain to a
loved one option.

A LOVED
ONE

This screen provides
an option for the user
to select which
person they would like
to text and send
valuable information
to a family member.
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Multimedia
Campaign

Another project | worked on while a student
graphic designer in the university marketing
and communications team was a campaign to
encourage students to attend athletic events.
There was a total of 4 deliverables, 2 of which
were print. This project expanded my skill set in
Photoshop, and ability in managing large files.

Go Cats’ Gol!

Head to

tickets.nmu.edu

FOR ATHLETIC EVENTS

@

Login to

account using and ticket option
your NMU login

1 TICKET PER NMU STUDENT

your Select your event

{NMU student - fee paid)

Choose a seat
within the NMU
student selections

Choose the Show yor student ID
E-ticket and scan into the event

with your mobile

delivery option E-ticket

R— G,

Students must pay the mandatory Athletic Fee to be eligible to claim a free ticket.

Poster

HOW TO CLAIM YOUR

FREE

TICKET

FOR ATHLETIC EVENTS

Head to

tickets.nmu.edu

HOWTO CLAIM YOUR

Y
4 §n _

-

& \.S FOR ATHLETIC EVENTS
<@ S 1TICKET PER NMU STUDENT

>
)

Legin to your account using
your NMU login credentials

Choose a seat within the
NMU student selections

)
Choose the E-ticket
delivery option

3

Select your event and
ticket option

(NMLU student - fee paid)

e

Show your Student ID and
scan into the event with
your maobile E-ticket

Social Media Adaptation

® &y

RE

| FOR ATHLETIC EVENTS

1 TICKET PER NMU STUDENT

Visit tickets.nmu.edu
for more information

FDLLDﬂ THESE STEPS:

Login to your Select your event
Head to account using and ticket option
tickets.nmu.edu your NMU login {NMU student - fee paid}

Choose a seat Choose the
within the NMU E-ticket
student selections delivery option

QUESTIONS?
Let us know!
We are here to help
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Poster Design

Here are various poster designs | have made in
Adobe lllustrator. To the left, both created for
Students’ Art Gallery exhibitions.

303 (left) is a class offering every semester
where students create a collection of artwork
depending on their discipline, then they go
through an intense examination from Art

and Design faculty pointing out areas of
improvement. The eyes are representational of
perception during the sessions.

On the next page is a personal project | created
for Marquette non-profit Citizens for a Clean and
Safe Superior, which was used for promotional

material in their 2026 Vape Recycling campaign.

Students’ ‘

Art
Gallery

@sagnmu

April 13 — May 1

Submissions Due:
Friday, April 3rd

Accepting Submissions From
Winter 2026 AD303 Students Only

A juried review of junior-year
portfolios, where students show
off their skills and celebrate growth
and creativity.

L

A3

SCHEDULE

Still Life Still Living

Aug. 25 - Sept. 18
Reception: Sept. 10

Submit any time!

Still life, reimagined.

Ordinary things, made to matter.

| Reuse Recycle Reimagine |

Oct. 19 - Nov. 13
Reception: Nov. 5
Submissions Due: Oct 16

Trash to someone. Treasure to us.

Old materials, new meaning.

Located in Lydia Olson Library

Room 222 | Under the Main Staircase

Touch It. We Mean It.

Sept. 21 - Oct. 16
Reception: Oct. 8
Submissions Due: Sept. 18

Break the norm!

Touch it, smell it, play with it.

303

Nov. 16 - Dec. 11
Reception: Dec. 1
Accepting Submissions: Nov. 9- 13

Showcasing the works of this semester’s

Independent Art Review students.

sagnmu
Follow for Updates!




CITIZENS FOR A SAFE & CLEAN

LAKE SUPERIOR

RECYCLE YOUR VAPES

ALL BRANDS- NO GLASS
DROP-OF F LOCATIONS

MARQUETTE - KENNY'S CORNER STORE

MARQUETTE - CIRCLE K ON US-41
HARVEY - CIRCLE K ON US-41

RECYCLE
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Web Design

For this assignment, | was to develop a website
for a letter press museum entitled ‘Type
Treasures’. The task at hand was the creation of
five coheisive web pages, which required basic
knowledge of hand coding HTML and CSS.

After recently visitng the Hamilton Type Museum
a week prior | was drawn to the “HWT Etta
East”, one of their typefaces availble on Adobe
fonts, it remineded me of southern saloon culture.

All content was created from the ground up,
beginning with design research, sketching, asset
development, and ultimately creating design
comps in Photoshop and coding the site in Adobe
Dreamweaver.

Ai lf ps llow

Home | Exhibits | Events | Team | Gift Shop

FeIBIf{le

Stcp back into the bold era of Letterpress
Only in Arlington, TX.

BN - 0PN HOURS:
BOME TO THE R | i
LARGEST D, e
Thursday 12 pm-5 pm Sunday Closed
WOORTZPC COLLECTION |¥ £

*Hours may vary on Holidays
Connect with us on Facebook for updates

| s
-

LYo TREASUEES

Wood Type Museum




Home | Exhibits | Events | Team | Gift Shop | Home | Exhibits | Events | Team | Gift Shop |

g2 PE-Tas LI BB IS

Over 1.5 million pieces of wood type in more than

An formal teur of our securad Gtorage rooms
Lod by a specialist. Inarn how we catalog and restors
the nation's Lergest wood type colloctan,

=ECIRg rare Rk -public SPpCCIMrvd.

1.000 st}fles and sizes on displa}-‘f

Befora the industrial age. every character on

display was matiiculously cut by handd by
skilled artisans, Learn aboul the evalution of Laarn the fundamenials of setiing wood type,
1 mikirg he press. and palling clean, consestent prints.
thi: pantograph, the ingenkous maching that nking e press. and puliing o feala PrTAE,
Esprimertt with colos and cormpositgn
eventuably revolution@ed wood type
andd beave with your own finished presce

production, allowing for the rapld creation of

NO axpanoncs rnsadad

thousands of mew stybas and sizes to meet the

booming demand of 19th-century printers

Stepinto the world of '.ﬂ.‘.c-grnpl'ur: I:’!I'!F‘iigl'l and

discaver the fascinating names given to

popular wond type styles. Froem the bald, A memaorable evening of printing and exhibits

iy Em Curated sk, atm herts Bohting,
geametric slab serifs to the elegant, swirling oY o A MTHOSII0 B
I and Eate-night sccess to the studio,
scripts, see how different ‘faces' conwvey
Croate pestors. cords or zines and watch live demos
distinet moods, messages, and periods of Perfoct for bath creativos and right owls alike

history that shaped advertizing and poster

deasign.

Dur collection goes bevond the type itself,

MR TR ETOL G TR L Y New Years Resolution Summer Type Camp Holiday Cards
bring the characters to life Examine various Poster Fart¥ 1o0r3 DH"f Adventure Letterpress stUdiﬂ‘

histarie letberpress machings, from small
tabletop proof prezses to large, Imposing
printing prasses, and understand haw the vlntage Valentine spﬂﬂk? Prints

composition and printing process worked in s Print Party Night
bustling 19th-century print shop,

“Widhinafitiizlal L2 P s JREASURES

Wil Trpe Maisesm

Wisml Thppe Mameum




Home | Exhibits | Events | Team | Gift Shop |

S L IERPEERS LECEVDS

We unl}-' have one current staff member. but

you I'!'ligl'll' ]{l'l{)‘ﬁr' lli]Tl {"l‘l}l'l'l ﬁlmw on t]'l(." blg SCreéen

His favorite His go-1o

tvpcﬁw{: is color combo
-

is Greyscale

Garamond

;. . His artistic
His creative

: mantra i1s A
outler is

Bfgr’n ners

Mind

WILLEIL DTS

Willem has a dedication to print rn:tking like no

Prfﬁn'm ing

other! He has a masters undcrstanding of wood type
& |ctturpruss hisrm*_y

L PR LR ASUE S

Wood Tipe Muscum

Home | Exhibits | Events | Team | Gift Shop |

JIVE DF A SIND CIE T

Take home your favorite print created by
one the 50+ talented artists working within
our studio

"YOU
ARE
MY

_Tyet

“edebnafitilslek

Wond Tvpe Muscum
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Samurai Sushi

For this assignment, the students were tasked to
develop the logomark and logotype for Samurai
Sushi, a hypothetical restaurant located in
Seattle, Washington.

Samurai

Sushi@®
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Zine

For this assignment, the students were tasked to
develop a zine. The project was in collaboration
with a publication course, which also worked
through various forms of stitch binding.

The work was ultimately experimental,
as each page was to explore a different
typographic technique. Adobe Photoshop,
lllustrator, and InDesign were used to construct
the project prior to print and material assembly.







